Marketing Your Post-Retirement Business
You’ve done your time in the 9-to-5 world, and, now that you are retired, you’re ready to do your
own thing. Great. You get to join the world of (not-really) retired entrepreneurs. But, even if
you’ve been in business before, it’s easy to get snagged when it’s time to sell yourself. If you
are looking for marketing tips, you’ve come to the right place.
Here are some insights for seniors looking to make their mark in the world of entrepreneurship
after retirement.
What Is Marketing?
According to the American Marketing Association, “marketing is the activity, set of instructions,
and processes…” that bring value to many different types of people. There are many different
aspects of marketing, from defining your brand to reaching out to digital display advertising to
sell a product or service. And it starts with a business idea. After all, without a business, you
have nothing to market.
Gaining Credibility
One of the top reasons to market your business is to gain credibility. But, how? While there are
many ways that you can go about this, a good place to start in the early days is by giving people
a “free sample” of what you’re about. This could be anything from a product demonstration to a
video to literally passing out samples, much like food makers do at Costco. If you don’t already
have an advanced degree, you might even consider going back to school now – you have time,
and many online programs are flexible. Consider earning your MBA, which, in addition to
marketing, can help you better understand statistics, planning, and accounting.
Visual Appeal
The way that your brand looks is another essential part of marketing. If you haven’t already,
now’s the time to start thinking about a logo, colors, and fonts. You don’t have to pay somebody,
especially if you’re on a shoestring budget. There are many online logo design services that can
help you put together the start of a branding package that will make your business just as
recognizable as McDonald's, Apple, or Nike.
Culture and Your Brand
Although credibility, expertise, and visuals go a long way toward helping establish a brand, you
also have to pay attention to your company culture. Templafy explains that your brand’s culture
is how your employees showcase your company’s values. This will become ingrained in your
customers’ memories when they think about your organization. A good example of how
company culture translates into business popularity is the grocery chain Publix. This employeeowned business is known for exceptional customer service and unrivaled cleanliness.

Beat the Streets
Marketing can also take place when you interact with your customers, potential customers, and
even other businesses. Plan to start networking early – you can join networking groups online or
join your local Chamber of Commerce – so that you can build a foundation of customers and
business partners. There’s also nothing wrong with renting a booth at a local craft fair, farmers
market, or other community event to get your name out there.
Finally, and most importantly, have fun with your business. You’ve already done your time in the
corporate world, now is your opportunity to truly love and enjoy what you do. If you’re not having
fun, you’re not going to enjoy your retirement the way that you deserve. Plus, your customers
will pick up quickly if you’re miserable, and that’s a huge turn off that could dial your profits down
to zero.
If you are looking for more information for seniors, visit Retiredfolks.net, where you will
find handy links on everything from staying safe on social media to how to navigate
Medicare enrollment.
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